
Author 

 

1. What name will you be writing under? _______________________________ 

2. What is your author tagline? (Write at least two, and then show them to 

friends, family, and strangers and ask their preference. Keep them short, 

relevant, and unique.  Examples: Writer of Chinese dieselpunk fantasies; 

Author of the award winning Cowboys and Cupcakes series)* 

Tagline A: ____________________________________________________ 

Tagline B: ____________________________________________________ 

3. Author keywords (Think of the three pieces of writing you are most proud of.  

Now think of ten words that apply to all three pieces.  Circle the five most 

specific, powerful words. This will help refine your brand as well as provide 

SEO ideas later.):  1.___________ 2.___________  

3.___________ 4.___________ 5.___________  

6.___________ 7.___________ 8.___________ 

9.___________ 10.__________  

4. Author bio:* 

a. Twitter bio aka logline (149 characters or less; should be similar to 

tagline): ____________________________________________________ 

b. Short bio (100 words or less): ___________________________________ 

____________________________________________________________ 

____________________________________________________________ 

Terrible at talking about 

yourself? Ask a writing 

friend who has read your 

book how they would 

describe your work- and 

you as its author. 



c. Long bio (250 words or less): ___________________________________ 

____________________________________________________________

____________________________________________________________

____________________________________________________________ 

5. What makes you THE PERSON to write what you write? Why write THIS? 

_______________________________________________________________ 

_______________________________________________________________ 

6. If you don’t already have a professional (or at least professional looking) 

headshot, get one.  (Selfies are okay for a Twitter profile, but not for this.)* 

7. Author logo: Come up with three and ask your neighbors and coworkers for 

preferences. This can be a symbol; your signature; an image- get creative! It 

should be clear at any resolution, easy to recognize, and unique.* 

   

 

8. Business card: Again, make three designs and harass people. 

   

 

9. In addition to giving them great stories, how do you anticipate interacting with 

your audience? __________________________________________________



Book 

 

1. What is the title of your book? 

_______________________________________________________________ 

2. What is the primary theme? ________________________________________ 

Secondary theme? _______________________________________________ 

3. Who is your target audience? (Be as specific as possible.)* _______________ 

______________________________________________________________ 

4. What is your book’s tagline? (Think front cover one-liner. Come up with two, 

and then shop them around for opinions. Examples: Murder. Mystery. 

Majong., or How far would you go to protect your antique stamp collection?)* 

Tagline A: _____________________________________________________ 

Tagline B: _____________________________________________________ 

5. What is your book’s blurb? (Think back cover- and remember that this is a 

sales pitch. Work it out on some scratch paper until you have something 150-

200 words that makes people ask, “What happens next?”)* _______________ 

_______________________________________________________________

_______________________________________________________________

_______________________________________________________________

_______________________________________________________________

_______________________________________________________________ 

6. (To whom it may concern: ) Book cover: come up with three designs. 

Consider placement of title, author name, tagline. Consider images, color 

Need ideas? Consider lookalike 

audiences- think of other books similar 

to yours, and look at how they are 

listed, targeted, and branded for ideas. 



themes, level of visual complexity.  And make sure it would look good both in 

full size and in thumbnail size on a computer screen. 

   

 

Series - If you’re not writing a series, feel free to ignore this section. 

 

1. What is the title of your series? ________________________________________ 

2. What is the primary theme of your series? _______________________________ 

Secondary theme? __________________________________________________ 

3. What is your series logline? (Come up with two approximately two sentence 

loglines to describe your series and shop them around to your friends.)* 

Logline A: ________________________________________________________ 

Logline B: ________________________________________________________ 

4. What images/themes can you integrate into all the book covers in the series? (It 

must be clear at a glance that these books belong together.) __________________ 

__________________________________________________________________

__________________________________________________________________

__________________________________________________________________



Website 

 

      1. What is your website’s title?  (If you 

write many books, it’s best to use your name.  If 

just one book, the title would also work.)* 

______________________________________ 

2. What is your website’s address? (Match your website’s title.  Ideally, it won’t 

have anyone else’s brand in it- wordpress, blogspot, etc.- but it’s okay if it does. 

Also, make sure it’s easy to tell people about. Is it easy to say over the phone? On 

a podcast?) ________________________________________________________ 

3. What image will you use as your header?  (Find two or three high quality images 

that encapsulate the themes/ideas/genre/etc about which you write; be sure you 

can legally use them. Ask people which they prefer. Thumbnail sketches below.) 

   

 

4. What will be the unifying visual themes for all pages of your website?  (Header 

images, color themes, fonts, background images, etc.) ______________________ 

__________________________________________________________________ 

5. What can you do to make your website easy to navigate? (Links different colors, 

each page has at least two ways to get to it, clearly labeled parent pages, etc) 

Not sure where to start? Here’s a 

roster of ten well done author 

websites- and why it worked. 

http://www.thewritingplatform.co

m/2013/02/ten-author-websites-

that-really-do-the-business/ 

 



__________________________________________________________________ 

__________________________________________________________________ 

6. What is the goal of your website? ______________________________________ 

7. What can you do to meet that goal? (If to sell books, make store prominent; if to 

connect to readers, make social media prominent; etc. Try to come up with at least 

three approaches to meeting your goal.) _________________________________ 

__________________________________________________________________ 

__________________________________________________________________ 

8. What writing samples will you make available on your website?  (Choose several 

short pieces of which you are most proud to showcase your writing.  Pick from 

short stories, chapters of novels, poetry- anything that fits your brand. And make 

sure they’re easy to find on your site!) ________________________________ 

_______________________________________________________________ 

_______________________________________________________________ 

9. What OTHER things can you put on your website to make it interesting that still 

work within your brand (photography, art, podcasts, articles, etc)? ____________ 

__________________________________________________________________ 

10. If blogging, how frequently can you post?  (Once a week is generally considered a 

good minimum. Daily is ideal. Pick a reasonable schedule and commit to it.) 

__________________________________________________________________ 

11. Once you have your website set up and how you like it, consider asking people 

whose opinions you trust to review it.  (A sample review sheet is at the end of this 

packet.)  Then use the feedback to improve your site. 



 

Integration 

Look at all the stuff you’ve amassed in the preceding categories and ask yourself these 

questions: 

1. Is it obvious that all of the preceding information (website, author, book) is 

about or stems from you? 

2. Is your brand distinct from that of other authors and their books? 

3. Does your brand have a recognizable theme in all its facets? (Do the same 

keywords/images/ideas/etc crop up across the board?) 

4. Is your brand (and each part within it) a good sales pitch?  Will it sell books, 

and at least as important, will it sell YOU as an author? 

5. Is this brand true to you?  Is it sincere and honest?  Are you comfortable 

wearing this skin? 

 

If you answered ‘no’ to any of these questions, tweak your stuff until you can say ‘yes’. 

 

 

 

Make sure your brand extends to your 

social media pages, and has room for 

future growth. And if you have an extra 

hobby that doesn’t seem to fit but is 

important to you, find a way to put it in. 

Contradictions are interesting and genuine. 



Resources for the Truly Lost 

Does none of this sound familiar?  Don’t know where to begin?  Here are a few primers 

to get you started.  Still lost?  Read, read, read.  On the internet, there are experts around 

every corner.  Also, look at others’ bios, headshots, websites, etc and decide what you 

like/dislike about them.  Then use that analysis and try to do even better on your own! 

 

Author Bio http://www.huffingtonpost.com/heather-hummel/10-tips-on-how-to-write-a-

bio_b_4908716.html or http://blog.bookbaby.com/2014/03/how-to-write-a-great-

author-bio/ 

 

Book Blurb http://www.blurb.com/blog/writing-blurbs-for-novels/ or 

https://janefriedman.com/writing-back-cover-copy/ 

 

Headshots (photography, not Rainbow Six) 

http://www.thecreativepenn.com/2012/05/28/author-headshot/ 

 

Logos http://www.adazing.com/logos-for-authors/  

 

Taglines and Loglines https://rwasd.wordpress.com/2013/06/06/loglines-and-taglines-

are-different-and-you-need-both-for-your-novel-by-r-ann-siracusa/ 

 

Target Audience http://www.thecreativepenn.com/2013/06/13/identify-your-target-

audience/ 

 

Website Name http://www.webdesignrelief.com/choose-domain-name-author-website/



Sample Website Review: Another opportunity to harass your friends and neighbors! 

 

Thank you for your willingness to review my author website!  While poking around, 

please answer the following questions for me- do as much or as little as you’d like.  I 

would love to hear your responses; email me at thisisfake@fake.com.  You’re awesome! 

 

Web address: http://www.thisismyauthorblogsamplereview.com 

 

1. Is the website visually appealing?   Y N 

2. Do all the pages seem thematically unified?  Y N 

3. Is the website easy to navigate?    Y N 

4. Is it easy to find samples of my writing?   Y N 

5. Did you find the samples appealing/interesting?  Y N 

6. Did you enjoy my [comics/music/wine pairings/etc]? Y N 

7. Please describe my website for me in three words: ______________________ 

_______________________________________________________________ 

8. Any tips for how to improve my website? _____________________________ 

_______________________________________________________________ 

_______________________________________________________________ 

Any other comments? __________________________________________________ 

_____________________________________________________________________

_____________________________________________________________________

_____________________________________________________________________ 

Thank you!  You’ve earned five karma cookies! Yum! 


